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we	help	teams	at	agencies	&	brands	
think	about	smart,	innovative	creative	ideas
in	a	more	efficient	&	effective	manner
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active
in	35+
markets
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analyze	awarded	creative	ideas
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decode	recurring	thinking	patterns	embedded
in	groups	of	awarded	ideas
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transform	patterns	into	
structured	creative	thinking	tools



© 2019 All rights reserved to Mindscapes

81%
Grand Prix & Gold in Cannes
use identified patterns 
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52 Cannes Lions, including 3 Grand Prix
won by agencies using our thinking tools
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AI
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Fully Generative AI Generated ideas
cross (almost) all the C’s:
ü Craft
ü Clear Concept
ü Celebs
ü Correct
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Fully Generative AI Generated ideas
cross (almost) all the C’s:
ü Craft
ü Clear Concept
ü Celebs
ü Correct
Generatively Creative? 
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Fully Generative AI Generated ideas
cross (almost) all the C’s:
ü Craft
ü Clear Concept
ü Celebs
ü Correct
Generatively Disruptive? 
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Fully Generative AI Generated ideas
cross (almost) all the C’s:
ü Craft
ü Clear Concept
ü Celebs
ü Correct
Generatively Human? 
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AI + HI (Human Intelligence)
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AI + CI (Creative Intelligence)
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AI + GI (Gut Intelligence)
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working & thinking with AI
/
working & thinking for AI
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Pattern?
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Translate It
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translate a relevant conventional form of (data) input into a 
new original form of (creative) output
⇣
which offers a new meaning to the input
⇣
which offers new value to the consumer
⇣
conveys a brand idea / message / benefit in an innovative
engaging way
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visiting patterns & life span data
⇢ time left to spend with other/s

eye movement measurement
⇢ subconscious craving level 
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> meaning A into meaning B (Brand meaning…)

> value A into value B (Brand value…)

> currency A into currency B (Brand currency…)
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> complicated into understandable/applicable

> abstract into tangible/concrete

> a ‘language’ people cannot comprehend into a 

‘language’ people can speak and use

> theoretical into practical
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> help a specific audience with a specific/issue/drama

> help people appreciate/acknowledge a problem

> help people appreciate/acknowledge a consequence

> help deliver tangible value in a surprising way

> create a new innovative interaction with a brand 
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‘BORING’ → ‘EXCITING’
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popular means of translation:
> AI
> machine learning protocol
> algorithm
> diagnostics test
> @#$%^! #$&!*

‘back office
hero’ of the
creative idea
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popular forms of output:
> creative prognosis
> creative calculation
> creative conversion
> creative index
> creative illustration

‘front office
display’ of the
creative idea
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2 opposite 
ways
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consider an existing available data input associated with the 

message/challenge/problem at hand + what it can mean

CREATIVE OUTPUT

Top-Down Translation
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DATA INPUT

consider a desired creative output which can help address

a specific challenge/problem relevant to the brand idea/message

+ how it can be measured

Bottom-Up Translation
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optimization visualization

Translation



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes

INDEXING



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes

Pattern?
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Create
a Role
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brand idea / message → ROLE
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brand idea / message →
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Definition of a “Role”:

1. a customary function: for example, a 

role in society or in an organization

2. a part or character: performed by an 

actor or actress
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create/launch a creative function / 

character and prompt people to perform 

it or interact with it in a way which helps 

deliver the brand idea / message
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provide a new creative 

way for people to 

perform a relevant 

existing function / 

character which WAS

NOT OPEN TO THEM 

before

invent a new 

relevant creative 

function / character 

which DID NOT EXIST 

before
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BORROW
an existing role
with a creative 

new context 

CREATE
a new role

with a creative 
new purpose
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role performer
selected by the brand 

role performer
selected by the TA 
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open to a few which
interact with many

open to
many/everyone
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open to a few which
interact with many

open to
many/everyone
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Digital
Character
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ROLE → branded content



© 2015 all rights reserved to Mindscapes© 2023 All rights reserved to Mindscapes

ROLE → brandversations
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ROLE → storysharing
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↓
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Pattern?
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REWRITE 
HISTORY 
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create a compelling story by re-writing / changing 

the past and giving it a new meaning / illustration

↓

in a way which represents the brand idea/message

in the present
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suggest a new interesting ‘brand 

version’ of something from the past
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identify a relevant story/event from the past

↓

> show what was impossible to see until now

> show what has never been seen until now

> give it a new ending / beginning

> add / remove something which wasn’t / was there

> make something / someone available / unavailable
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revive/recreate/reimagine a past with a surprising twist

↓

change something which might change everything: 

characters, actions, decisions, ingredients, environment, etc.
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play with the dimension of time/setting

↓

> show the past in a prism of the present/future

> show the present/future in the prism of the past
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DATA

MACHINE LEARNING

AI
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= a disruption which illustrates the 

brand idea/message in a compelling 

creative manner
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bring back to 
life by… 
bringing data 
to life
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Translate it
Create a Role
Rewrite History
with + for AI
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thank you.
keep in touch:

Ravid Kuperberg on 

ravid@themindscapes.com

www.themindscapes.com

www.facebook.com/groups/creativitytips    


